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Business model is the concept became popular after 1990s.I’s a concept to 
describe the way how enterprises to get profit. Currently, the business model has been 
referred to the importance of the determinants of business success or failure as an 
important position .Successful business model can bring business success, whereas 
failure of the business model can lead to business failure. Therefore, the choice of 
business model is a critical step. However, there is no uniform standard. There are 
many different success stories talking about the different business models which get 
the same success. In the same industry, what infect will happen in the different 
business models? What impact will be bright to the financial performance through 
different business models? This paper will focus on this problem. 
With the GDP growth, and with the improvement of people’s living standards, 
the jewelry industry has an unprecedented prosperity. As a traditional and vibrant and 
bright lights industry, jewelry industry has the rapid development in recent years. 
However, China’s jewelry industry also remains competitive in the primary state. The 
market is more chaotic, uneven management and service level, lack of innovation in 
the industry environment. With the presence of international jewelry brand, the 
Chinese jewelry market will face the situation of re-shuffling.  
 Against this background and problems, this paper selected the jewelry industry 
as a research field and select “CHJ jewellery” and “LaoFengXiang” the two listed 
companies as a case. Through the comparison analysis and factor analysis and the 
financial analysis, compared the two companies business model and the financial 
performance. In the same time, the financial statements were analysised in 
three-dimensional comparative analysis of structure, history, competitors. This paper 
also analyzed the profitability, asset efficiency, growth ability and other factors. 
Finally, according to the analysis results, this paper gave some conclusions of the 
effects which business models brought to the financial performance and gave some 
advice on innovation of the business model for these two companies. 
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